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Description of the Terms
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By Segment: Classified according to country and area of the 
location of the company.

Example: Net sales from DESCENTE LTD. to Distributor 
in Spain is counted in Japan segment.

By Area: Classified according to country and area of the
location of the customer.

Example: Net sales from DESCENTE LTD. to Distributor 
in Spain is counted in Europe/Americas area.

ẁGroup internal sales is eliminated in neither of these cases.(Not Counted)

The number is truncated and percentage is rounded off.

Rules for Numerical Description

Definitions of Terms
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ểḰ3 rd Quarter of FY Ending March 31, 2019

Summary

Review by Brand

ỄḰObjectives and Plan for FY Ending March, 2019



Results for 3 rd Quarter of FY Ending March, 31 2018(Consolidated)

Consolidated sales for the 3 rd quarter were a record high.

Although Operating/Ordinary/Net incomes decreased due to an increase in 
sales and general administrative expenses and an extraordinary losses.
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1. 3 rd Quarter of FY Ending March 31, 2019 Summary

(Unit: JPY million) FY2018 FY2018

3rd Quarter 3rd Quarter Full Year

performance performance Guidance

Net sales 100,915 98,898 102.0% 148,000

Operating income 4,665 5,545 84.1% 9,600

ṕ % Ṗ 4.6% 5.6% 6.5%

Ordinary income 5,037 5,666 88.9% 10,000

ṕ % Ṗ 5.0% 5.7% 6.8%

Profit attributable to

owners of parent
2,832 3,830 73.9% 6,500

ṕ % Ṗ 2.8% 3.9% 4.4%

FY2017

Year-on-

year



Net Sales Transition by Area (Consolidated)

Sales in Japan and Korea increased from the previous year. 

Local sales in China also rose.
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YoY +2.0 billion (102 Ṿ)

Japan
Korea
China ( Incl. Hong Kong/Taiwan )
Other Asian Countries
Europe/Americas

+0.38billion
+1.68billion
Ẏ0.23billion
+0.01billion
+0.17billion

Overseas
Ratio

ṕUnit: JPY 0.1   
billionṖ

59%55% 57% 58% 58%
Note: FY2018=FY ending March 31, 2019

1. 3 rd Quarter of FY Ending March 31, 2019 Summary



Net Sales by Item (Consolidated)

Athletic category leads both in Japan and overseas.

Sales in Japan rose for the fourth straight year, and sales in 
overseas hit a record high.
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Consolidated Japan Overseas

1. 3 rd Quarter of FY Ending March 31, 2019 Summary

ṕUnit: JPY 
0.1 billion Ṗ

ṕUnit: JPY 
0.1 billion Ṗ

ṕUnit: JPY 
0.1 billion Ṗ

Note: FY2018=FY ending March 31, 2019



Income Transition (Consolidated)

Operating income decreased due to an increase in sales and general 
administrative expenses. Equity method affiliates improved. 
Extraordinary loss including loss on guarantee of ¬SKINSº liability 
was recorded.
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ṕUnit: JPY million Ṗ

1. 3 rd Quarter of FY Ending March 31, 2019 Summary

ṕUnit: JPY million Ṗ

Note: FY2018=FY ending March 31, 2019

FY2018

3Q

FY2017

3Q
Change

Operating income 4,665 5,545 Ẏ 880

Non-operating income 594 328 265

Non-operating expenses 222 207 15

Ordinary income 5,037 5,666 Ẏ 629

Extraordinary income 0 0 0

Extraordinary loss 803 0 803

Total income taxes 1,401 1,835 Ẏ 434

Profit attributable to

owners of parent
2,832 3,830 Ẏ 998



Balance Sheets Transition (Consolidated)

Current assets increased compared with the same period last year, 
but inventories decreased.
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2018/3/31 2018/12/312017/12/31

1. 3 rd Quarter of FY Ending March 31, 2019 Summary

ṕUnit: JPY million Ṗ

Total assets 111,917 Total assets Total assets

Equity ratio 66.6Ṿ Equity ratio 67.3Ṿ Equity ratio 67.3Ṿ

117,141 116,584
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Net Sales Transition by Brand (Consolidated)

¬DESCENTEº has grown 9% YoY and driving 
consolidated results.
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1. 3 rd Quarter of FY Ending March 31, 2019 Review by Brand 

ṕUnit: JPY 0.1 billion Ṗ

Note: FY2018=FY ending March 31, 2019



Net Sales Transition by Brand (Japan)

Growth in ¬DESCENTEº and ¬le coq sportifº offset lower 
sales of other brands.
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1. 3 rd Quarter of FY Ending March 31, 2019 Review by Brand 

ṕUnit: JPY 0.1 billion Ṗ

Note: FY2918=FY ending March 31, 2019



Net Sales Transition by Brand (Korea)

¬DESCENTEº and ¬umbro º increased sales.
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ṕUnit: KRW 0.1 billion Ṗ

1. 3 rd Quarter of FY Ending March 31, 2019 Review by Brand 

Note: FY2918=FY ending March 31, 2019



Combined JV Sales* Transition (China excl. Hong Kong and Taiwan)

¬DESCENTEº, ¬le coq sportifº and ¬arenaº increased sales.
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ṕUnit: CNY million Ṗ

Note: FY2018=FY ending March
31, 2019
*: Including sales of equity -
method affiliates, and exclude 
sales of consolidated group 
companies to equity -method 
affiliates.

1. 3 rd Quarter of FY Ending March 31, 2019 Review by Brand 
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Objectives and Plan for the FY Ending March 31, 2019 (Consolidated)

Aim to increase consolidated net sales by 5% YoY to a record high. 
Net income is expected to increase by 13% from the previous year.
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2. Objectives and Plan for FY ending March, 2019 

(Unit: JPY million)

Guidance YoY

Net sales 131,543 141,124 148,000 105%

Operating income 8,418 9,596 9,600 100%

ṕṾṖ 6.4% 6.8% 6.5%

Ordinary income 8,631 9,698 10,000 103%

ṕṾṖ 6.6% 6.9% 6.8%

Profit attributable to owners of parent 5,650 5,771 6,500 113%

ṕṾṖ 4.3% 4.1% 4.4%

FY2018

FY2016 FY2017

Predicted rateḲUSD112.60ḭ100KRW10.40ḭCNY17.10ḭHKD14.30ḭSGD84.00ḭGBP152.00



Plans for the FY Ending March31, 2019 by Brand (Consolidated)

Aim to achieve record sales for the second consecutive year.
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ṕUnit: JPY 0.1billion Ṗ

2. Objectives and Plan for FY ending March, 2019 

Note: FY2018=FY ending March 31, 2019


